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With both main garden shows successfully 
wrapped up, all we need now are temperatures 
above 50 degrees to get people outside and 
thinking about how to improve their garden this 
year.  I’m hopeful that those days will be here by 
the time you are reading this.  All the ANLD 
members I talked with who had booths at either 
of the shows said this year went well and there 
were a greater number of people coming to the 
shows than last year.  David Leckey, ANLD 
member and the owner of Oregon Small Trees 
Nursery, and I did a seminar at the Yard, Garden 
and Patio Show.  We showcased 17 of David’s 
beauti ful small conifers with David speaking to 
the many attributes of the plants and me speak-
ing of speci fic design solutions involving each 
plant.  Though it was the last seminar of the day, 
we had about 50 attendees and people were 
pleased with the format of learning about the 
plant with a design solution overview included.  
We’re hoping that next year ANLD will have a 
larger presence at the shows. 

The ANLD Board held a retreat in early Febru-
ary.  It was a productive day of business!  Two 
key decisions coming out of our day were the 
creation of two new ANLD committees to help 
the board accomplish our mission.  First and 
foremost is the new Public Relations Committee 
which we have discussed for a few years.  Key 
tasks for 2009 for PR are:  redesign our bro-
chure, “ Designing Your Dream Garden – When 
and Why to Hire a Landscape Designer”,; re-
searching and implementing a booth design for 
garden shows & other events; building relation-
ships with the local press.  Roger Miller (Chair), 
Annie Kirk and Marcia Peck have graciously 
offered to take on this important task for ANLD 
and we thank them in advance for volunteering. 

Member Relations is another area we identi fied 
as needing a committee since so much is accom-
plished at our meetings through our dinner and 
networking time prior to each meeting.  Sarah 
Smith has had the job as the keeper of our name 
tags for many years (thank you, Sarah) and 
we’ve decided that one person should be in 
charge of name tags, the sign-in sheet and greet-
ing members as they arrive (with particular at-
tention to new members).  Jenny Dunn who has 
done such a terri fic job of preparing our meals 
for almost a year now deserves some support in 
the food arena too.  The last task for this com-
mittee will be the set-up and clean-up of the 

meeting hall.  I will have members selected 
for this committee by our meeting in April. 

Think of ways you might become more in-
volved with ANLD.  Newsletter editor, Gail 
Dresner, needs an assistant editor and we 
always need writers.  We will have a booth at 
The Hardy Plant Society Spring Sale April 
11-12 as we did last year to hand out garden 
tour postcards and promote ANLD.  The gar-
den tour committee is asking for volunteers 
and I hear that the pre-tour garden tour for 
volunteers has become quite an event.  Look-
ing ahead to August there’s the OAN Farwest 
Show and the “ New Plant Showcase” .  Our 
organization continues to grow and be en-
riched by the participation of our members – I 
am really enjoying what I keep learning by 
working more closely with many of you. 

 Here’s to a busy and productive season in the 
garden,  Anne 
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Over the past several months ANLD.com has been undergoing a remodel. While the work 
is far from complete, significant changes have been made.   

The goals of the website makeover are: 

To reduce the amount of work for ANLD volunteers: In addit ion to new member regis-
tration and membership renewals, members can log into the website to update their informa-
tion that is listed on our website directory and what information will be printed in our mem-
bership roster. This has reduced the work for the treasurer, the secretary and the web-
manager, plus it is saving a few trees in the process! I have also set up ANLD.com email ad-
dresses for the board members and committee chairs, that way if a responsibility or posit ion 
needs to be forwarded to a new person, I can just re-rout the email address to the new volun-
teer. 

To make our site more useful to our membership:  One really great feature of the website 
is the ability for members to log into the site and see “member only” pages; at this point those 

pages are limited to the 
member registration pages, 
however there are plans to 
add our member-generated 
resource list and a message board. 
 

To more effectively promote our association and its 
members to the public: In the next month or so our web-
site will feature a photo gallery of our members’ work 
and the photos through out the site will be updated as 
well. The richer content on our site should help potential 
members see the value ANLD offers new members, the 
public and possible clients. Once we lure new designers 
in they can join ANLD with just a few clicks of their 
mouse! 
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��� -online portfolios are probably the most popular type today. As a designer, some people will assume you have 

a web site. Benefits: Easy to send out…it’s just a link;  can provide a look into your personality; allows for an interac-

t ive presentation of your work. Drawbacks: the most t ime consuming to create; you have to worry about it looking or 

behaving differently from computer to computer; you need the technical knowledge to set it  up; expensive to hire some-

one to develop it for you; you will have to pay for a domain name and monthly web hosting.�

��� —Creating a portfolio as a PDF is becoming more and more popular. Using Acrobat, mult i-page PDFs can be cre-

ated from layouts created in a graphics software program (such as InDesign or Photoshop). The result is a brochure style 

piece that shows examples of your work along with descriptions of projects and related information.  Benefits: easy to 

email; Control over layout without having to worry about browser and web issues; The PDF itself serves as an example 

of your layout and typography skills; Can be printed with consistent results; Relatively quick and free to create. Draw-

backs: Relies on the user to save and open the file; less effective for showing web design projects.�

���
���

��
���������� The classic portfolio, an actual book of various sizes with printed examples�of your work, 

st ill serves a purpose in today’s “digital world.” There are several ways to present such a portfolio, from placing prints in 

a pre-made book with sleeves, to creating your own custom, bound book. Advantages: shows your work in its actual, 

final format; great for showing off print design; can be brought to a meeting and shown without a computer. Draw-

backs: must be delivered by mail or in person; if you leave with a potential client or employer, you are left without a 

portfolio.  
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June 27, 2009 10am-4pm, $20 entry 

NE Portland and Eastmoreland  neighborhoods. 

Big fat Koi, a sassy barbeque shack, a vege-
table potager with sexy compost bins, 
gracefully incorporated wheelchair ramps, 
and engraved stone history markers… are 
elements you’ll find among the10.5 beauti-
ful, ANLD-member-designed gardens at the 
2009 ANLD Behind-the-Scenes Garden 
Tour. 

The lovely brochure-tickets, poster, and 
map are ready to print. Postcards are being 
distributed widely. The first email message 
has gone out to our list of previous attendees. All our sponsors have been secured. Artists are being 
solicited. Our energetic committee members have been busy meeting 

early deadlines. Malgoshia Eldred will begin taking ticket orders from 
our members at the April meeting. Special member-pricing is $10 each 

(1/2 price). However, if you buy 6 or more, the price drops to $8 each! These special prices are 
good only until May 31! Plan ahead to buy Garden Tour tickets as special thank you gifts for your 
clients. 

New for this year: members and the public will be able to buy tickets on the ANLD website with a 
credit card! Public tickets will still be available at Portland Nursery, Cornell Farms, and Garden Fe-
ver. 

 

 

Volunteers are urgently needed the day of the tour! A fun 
perk of volunteering is admission to the Media/Volunteer 
Pre-Tour (June 17), where homeowners, volunteers, and 
local media celebrities tour the gardens and enjoy lunch 
together. Please put these dates on your calendar and say 
yes when our friendly Dave Leckey calls with his request 
for your volunteer time! 

Dinan Garden 

Hall-Behrens garden 

Robinson Garden 
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 Picea orientalis ‘Aureospicata’ (Oriental Spruce or Caucasian Spruce) 

Picea (spruce) are evergreen trees common in the northern hemisphere 
with a typically upright, conical form and single needles attached spirally 
on the branches.  The needles in cross-section are generally rhomboidal. 

Spruce species orientalis is just one of 40+ spruce species native to the 
eastern end of the Black Sea (Georgia) and northeastern Turkey.  In its 
natural setting, orientalis is a forest-sized tree growing upwards to 100+ ft 
with a life expectancy in the neighborhood of 100 years.  Oriental Spruce 
is noted for having very short, glossy, dark green needles.  Its needles are, 
in fact, the shortest of all the spruces.  Add to this that needles are held on 
the branches for a relatively long time (up to 8 to 10 years),  the overall 
effect is a tree with clean, sharp lines and great color. 

The cultivar ‘Aureospicata’ is a smaller, slower-growing variety of the 
forest tree Picea orientalis.  Aside from diminutive size and normal orien-

talis characteristics, ‘Aureospicata’ has a couple of features that make it a great 
addition for a smaller yard or setting.  Most noteworthy is each year’s new 
growth, which occurs in April/May, as bright yellow in color.  Like new growth 
on most conifers, it is mink-soft; almost impossible to walk past without touch-
ing or rubbing against your cheek.   Thie contrast of the bright yellow new 
growth against the rich green background color of the tree makes for a real con-
versation piece.  By mid-June the yellow has hardened off to the normal green. 

Not quite as showy, but still interesting and beautiful, the male inflorescences 
(male pollen cones) show up later in the year as buttons of a muted carmine red.  
The relatively long, thin seed-bearing female cones appear in purple, eventually 
changing to brown as they reach maturity.   

Picea orientalis 
‘Aureospicata’ is a 
medium sized, slow-
growing tree, adding 4-
8 inches in height per 
year.  At the nursery, 
ours are 5-7 feet tall at 
12-14 yrs of age, and 
about 3-4 feet wide. 
The general form is 
upright, with tips that 

dip up towards the 
end, and a silhouette 

that is rather thinner than thicker. 

This is a tree without fussy soil requirements, being okay in most condi-
tions from fairly sandy to reasonably heavy soil, so long as it doesn’t dry 
out or get water-logged.  It does best in full sun to partial shade.  As with 
many conifers, if the soil is too heavy, P.o. ‘Aureospicata’ may not be able 
to root down deep enough to prevent wind throw in a severe wind event, 
but other than that minor precaution, this is a fairly easy tree to grow.  The 
USDA calls this a zone 5 plant (-10 to -20 F.). 
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Photo courtesy, Janene Wallky  

Photo courtesy, Dave Leckey  
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Did you know that mowing our lawns in America consumes 580 million gallons of gas a 
year? Were aware that 60-70 million birds die each year from pesticide use? One fourth of all 
living species in the world will be facing extinction in the next 50 years.(source 
http://www.epa.gov/greenacres/smithsonian.pdf). These are startling facts that people living 
in our world can change.  Thirty years ago I heard a Native American Indian talking about 
how the white man has taken over and raped the land. That man knew what he was talking 
about. Although it has only been in the last few years that science and governments have 
acknowledged that many modern methods and technologies are leading to the ruin of our 
ecological system. 
 

 “ Green building “or sustainable building is and will be extremely important to restoring our ecology. To those of us involved in 
building, we must consider building as green as possible for our generation and the next generation’s benefit. To illustrate sustain-
able landscaping let’s draw a simple plan that illustrates some of the elements that can be used to create a sustainable landscape:  
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· clearing topsoil, trees and 
vegetation for development 

· use of pesticides / herbicides 
· improper species planting 
· improper erosion control 
· storm water runoff  

 

Imagine driving home from a busy day at work. As you drive into your driveway you hear the subtle noise of the 
water feature and the pleasant chirps of the birds it attracts. Your children are playing on the eco lawn in their bare 
feet and you have no worries as you know there are no chemicals to contaminate their skin. Your wife sets the table 
with fresh fruits and vegetables as side dishes from your garden. You decide to go to your rooftop garden after din-
ner to enjoy a beautiful sunset and you talk with your family about their day and what you’ll do as a family this 
weekend after spending just one hour to care for the garden. 
 

 It’s exciting to think that we can have landscapes that work together with our ecology, are beauti ful year round, and 

require little maintenance. It’s really not that diffi cult we just need to be re educated. 
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Cash flow is truly the lifeblood of any 
small business. So when tight credit 
starts choking your cash flow, it's im-
portant that you act right away to re-
move the blockage and get your busi-
ness' cash flow flowing again. Here 
are five quick things you can do to 
improve your small business' cash 
flow.  

1. Invoice promptly. Many small 
businesses have a regular billing rou-
tine such as invoicing clients and/or 
customers at the end of the month - 
leaving money that could be sitting in 
their bank accounts improving their 
cash flow in someone else’s pockets! 
Instead of waiting to invoice, bill right 
away when the job is completed. If 
your business involves billing for 
hours of time, invoice twice monthly 
instead of once to get some of your 
money coming in sooner. 

2. Ask for partial payment up 
front— Instead of waiting to invoice 
until a job is completed, ask for a per-
centage of the bill to be paid before 
the work starts. For instance, you 
might charge 40% of the bill as a re-
tainer or proof of good faith with the 
remainder due on completion of the 
task. Or break the bill into thirds, ask-
ing for a third before work starts, a 
third while the project is ongoing and 

a third upon completion. It's a common 
business practice and one you should be 
taking advantage of if you can. 

3. Give a reward for quick payment. 
Money you are owed but don't collect is 
a real cash flow drain. You can get 
some customer and/or clients to pay 
immediately by offering them a dis-
count if they pay within a certain time 
frame, giving your cash flow a nice 
boost. A 2% discount for paying within 
ten days is the most common scenario. 

4. Go after receivables. Make it a 
regular practice to review your receiv-
ables and identify accounts that are late 
paying or overdue. Then make the 
phone call or send out the letter or 
email requesting payment. Some clients 
and/or customers just need reminding. 
And when reminding doesn't work? 
Time to put the collections agency to 
work. 

5. Pay bills only when they're due. 
Check your suppliers' payment terms 
and determine when payment is due 
(30, 60 or 90 days). Then wait to pay 
until whenever the due dates are rather 
than paying right away. Timing your 
business' bill payments this way will 
help keep your cash flow flowing, as it 
will keep the cash in your business 
longer. 

These are just some of the things you 
can do to get your cash flow moving 
again - some of the quicker, easier 
things. The other things you can do 
can take longer to implement but are 
well worth doing, especially if you are 
having or anticipate having cash flow 
problems. 
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see it from every possible angle. 

11. Use as much hort jargon as possible; it’s fun to see 
who’s in the know. 

12. Don’t allow any questions during the slide show, but 
be sure to flip through all 200 slides to find the one slide 
being questioned. 

13. Don’t repeat the question in the Q & A time, so peo-
ple have to guess what you are talking about. 

14. Be sure to ignore the person in the back of the room 
that has been jumping up and down for the last 20 min-
utes trying to get you to wrap it up. 

 

Etc. Etc. Etc. ….Seriously, I’ve either committed or ex-
perienced every one of these faux pas. A few years ago, I 
was at an international design conference where a good 
old boy from the Southwest showed slides of Rubinesk 
women as part of his presentation on swimming pools. He 
followed that with rude jokes about his ex wife during a 
talk the following day.  Some people never learn! 

I’ve had the opportunity to rant a little here about all the 
things that drive me crazy while watching a presentation. 
I hope this is good food for thought.  If I’ve helped just 
one speaker improve his presentation and I’m in his audi-
ence, then I’m a happier hort-head. 

������"��	������,��  

1. Include all 200 of your favorite slides in the show and don’t time 
the length of the show before you present it. 

2. Arrive at the venue just in time to speak, so you don’t have any idea 
how to use the audio-visual equipment. 

3. Write down the script for the slide show ahead of time and read it to 
the audience, using the most lugubriously florid language possible; de-
scribing every aspect of each slide in minute detail. Lace the text with 
overused words like ephemeral and juxtaposition. 

4. When using a laser pointer, flick it quickly back and forth along a 
speci fic item in the slide, so it’s as distracting as possible. 

5. Use PowerPoint for your presentation and read all the text on the 
screen to the audience. 

6. Toss a lot of political jokes into your talk. Follow them with pic-
tures of plump women in swimming attire and joke about the hot tub 
overflowing. 

7. Feature your cat in every slide, while spicing up your talk with light 
hearted anecdotes about kitty and every other animal in your menagerie. 

8. Provide plenty of extra background information on each picture 
including where you bought each plant and a full description of the traf-
fi c on each shopping excursion. 

9. Keep the topic so tightly focused that you can explain the minus-
cule difference between the named varieties, their parents, and any other 
plant that is slightly related. 

10. Each plant should have at least 10 slides featuring it, so people can 
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LEGISLATIVE CORNER - FEB. 2009  
Amy Whitworth, Legislative Chair for APLD Oregon 

 

 In 2003, landscape designers worked to maintain their rights during the Landscape Ar-
chitect Board’s (LAB) efforts to initiate a Title Act, followed closely by a Practice Act.  
Simultaneously, the Landscape Contractors Board (LCB) put language in their state laws 
mirroring that of the LAB.   Motivated designers at the time successfully lobbied to re-
move much of the restrictive language from that bill. 

 

In the legal system, there are laws (statutes) and there are rules that define those laws.  
Currently, in a housekeeping measure designed to have the rules accurately reflect the 
laws, the LCB proposed a rule change that includes switching the words “ plan and in-
stall” to the words “plan or install”.  This small change caught the attention of the LAB, 
who in September requested the LCB define the word “ Plan”.  At the same time, members of the LAB met with the Governor’s 
Policy Advisor expressing the Board’s concern for the health, safety and wel fare of Oregon’s citizens with the expansion of the 
scope of practice of licensed landscape contractors.  A copy of that letter is available on their website: 
www.oregon.gov/LANDARCH/ and can be found as a part of the September 19, 2008 board meeting minutes.  One small but 
troubling additional change to the above mentioned rule is the elimination of the sentence that exempts landscape designers from 
licensing requirements. 

 

You may remember in 2006, the matter of an interpretation of the word “install” brought into 
question designers’ ability to place plants on landscape installation sites.  Again, designers mo-
bilized and our right to place plants was maintained. 

 

Now the focus is shifted to the word “ plan”, and landscape architects are concerned that there 
may be landscape construction professionals (contractors) who are more interested in design 
than they are in installation.  Many landscape designers have gotten their landscape contrac-
tor’s license in the belief that doing so would ensure their ability to create “ plans” without 
worry that they might be breaking any laws.  During a recent telephone conference of APLD 
chapter presidents, it was revealed that in Nevada, landscape designers are only able to practice 
under the employ of a registered landscape architect!  Currently, the ASLA is attempting prac-
tice act laws or revisions to existing laws in several states that could be very detrimental to 
landscape designers. 

 

 The quarterly meeting of the OSLAB takes place on Friday, February 13 in Salem.  Hopefully that will be a lucky day for land-
scape designers.  The LCB has yet to issue a definition of the word “ plan”, and intends to meet together with the LAB on that 
topic at the beginning of that meeting.  Oregon’s landscape designers have requested a presence at that meeting as stakeholders 
in the outcome of those discussions. 
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Deadlines  
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Articles submitted by ANLD members are a great 
resource for information as well as a priceless legacy 
for our archives. Our newsletter is the most extensive 
published by any local landscape designer’s group.  
This is because of our wonderful contributors. Please 
send me articles on any topic you wish related to be-
ing a landscape designer for our next issue. 

 

When submitting an article, please follow these guide-
lines: 

1. submit in Word format, NOT .pdf. 

2. Have someone else read & edit your article before 
you send it in 

3. Send photos when applicable 

4. Always include your name. 

5. Maximum size of article you submit should be no 
longer than will fit on one page of the newsletter. 
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The May meeting is our annual barbeque and plant sale fea-
turing several of Oregon’s small specialty nurseries.  

 
The plant sale will begin promptly at 5:00, before and dur-
ing the barbeque dinner. Afterwards, nursery owners will 
talk about their operations and plant specialties. Come and 

enjoy great company, good food, and fabulous plants! 
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Were you seen at the YGP Show?  

Clockwise: Phil Thornberg,  Paul Taylor,  Anne Marsh 

2008 OAN Showcase Garden 
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