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Please take your seat by 9:00 am!

2010 Winter Workshop

�
�	��	�
������������������	
��
�
�	��	�
���������

WELCOME ATTENDEES!
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Welcome!
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And that means NO 
TEXTING EITHER!!!!!!
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A great time to visit 
our sponsors, 

network & return 
phone calls too!
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• can add up to 14 % to the resale value of a buildin g 
• can speed up house sales by up to 6 weeks
• can increase resale value 15%
• by spending 5 % of your home value on landscaping, can result in a 

150 %+ ROI 
• adding hedges can increase property values by 3.5 %
• adding a landscaped curb added 4.4 %
• a landscaped patio can add 12.4 % to property value s
• appraised property values of homes next to natural parks/ spaces 

typically 8-20 % higher than properties elsewhere
• properly selecting and placing plants can lower ene rgy costs up to 

20 %+
• 3 properly placed trees can reduce average home ene rgy costs 

between $100 and $250
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• rental properties landscape improvement had the lar gest positive 
impact on occupancy

• 3/4 of the public preferred to patronize stores tha t were well-
landscaped, including landscaped parking lots 

• businesses with orderly and well-maintained landsca pes are rated more 
highly than others

• the public has more positive perceptions about busi nesses that have 
trees and green space, and are willing to pay 10 % more for products 
purchased in such green areas

• Rental rates for commercial properties were 7 % hig her on well-
landscaped sites

• Some hotels appreciate the value of indoor plants – at the Opryland 
Hotel in Nashville interior rooms facing the tropic al gardens are the 
first to be reserved, resulting in an additional $7  million in room 
revenues
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mailchimp.com
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